SOLIDWORKS

THE CAD LEADER

SOLIDWORKS AT A GLANCE

DEMAND FOR SOLIDWORKS

SOLIDWORKS , part of Dassault Systemes, is a world leader
in 3D solutions that help millions of engineers and designers
succeed through innovation. Our products deliver an intuitive
experience in product design, simulation, publishing, data
management, and environmental impact assessment.

SOLIDWORKS market leadership can be measured by the
number of job postings seeking SOLIDWORKS users.

®

SOLIDWORKS has established itself as a leader in the CAD
market with a focus on ease of use, affordability, and
community. This legacy continues as SOLIDWORKS dedicates
itself to serving its community and helping customers develop
market-leading products.

KEY TO LEADERSHIP: THE SOLIDWORKS
COMMUNITY AT A GLANCE
The SOLIDWORKS Community sets SOLIDWORKS apart from
other CAD vendors:
• 2,954,532 total customers (cumulative through Q3 2015,
expected to exceed 3 million Q1 2016) in 80 countries
• 210,800 total companies
• 322 Value-Added Resellers
• 810 Solution Partners
• 247 User Groups
• 2.8 million estimated educational seats in 29,000 schools
• Growing community of 165,000 certified SOLIDWORKS users
• Over 2 million students graduate every year with
SOLIDWORKS training

PROVEN STRENGTH AND GROWTH
The enthusiasm of the growing SOLIDWORKS Community is
supported by over a decade of strong economic growth.

$500
$450
$400
$350
$300
$250
$200
$150
$100
$50
$0

What this large network of SOLIDWORKS users means:
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• More suppliers and potential partners
• Larger pool of trained users to hire from
• Less time invested in training

ENTHUSIASTIC USER BASE
Nothing says more about a company’s leadership than the
devotion of its user base. The SOLIDWORKS user community
is so committed, 5000 attend the annual SOLIDWORKS World
user conference, making it one of the best-attended CAD user
conferences in the industry. Further proof of user advocacy:
• 935K likes on Facebook
• 177K followers on Twitter
• 58K subscribers on the SOLIDWORKS YouTube channel
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Revenue (Millions)

In 2014, SOLIDWORKS represented 19 percent of total
revenue for Dassault Systèmes, reinforcing how important
the brand is to the innovation portfolio.

Queries on Monster.com, a leading employment website,
for the top 100 U.S. metropolitan areas reveal that of the
89,120 job openings seeking CAD skills, 32 percent request
SOLIDWORKS users (August 2015). This reveals how many
more U.S. companies are using SOLIDWORKS.

SOLIDWORKS is committed to the success of its users. As part
of the community, users enjoy benefits from several resources
provided at no additional cost.

“It is clear that SOLIDWORKS is focused on empowering customers to innovate and
design, without software getting in the way.”

My.SolidWorks.com provides relevant
online content 24x7

enhancements with over 90 percent directly resulting from
customer feedback.

• A single place to get answers and connect with the
expansive community
• Integrated content from various sources including an online
knowledge database and tips and tricks
• Over 700, 5- to 12-minute online training videos
• Over 35,000 hours of online training have been completed
• Over 47,000 new users have registered in 2015

SOLIDWORKS customers enjoy a competitive advantage with
tools for better decisions that lead to more competitive products:

3D ContentCentral® offers user-contributed
and supplier-certified downloadable
SOLIDWORKS 3D and 2D models
•
•
•
•
•
•

1.3 million users
250 suppliers
890 catalogs
3500 downloads per month
330,000 models with 20 to 30 million configurations
716,000 unique visitors as of October 2015

PREPARING FOR THE FUTURE WITH SOLIDWORKS
SOLIDWORKS continues to focus on ease of use, the main
criterion top-performing companies look for in a CAD solution,*
while continuing to invest 80 percent of SOLIDWORKS
revenue back into its development. Each release has 200 new

• Assess product cost and sustainability impact
• Leverage a full suite of extended applications including
data management, electrical design, simulation, and
technical communications
• Optimize the front end of innovation with concept and
industrial design tools that take advantage of the latest
technologies and infrastructures to maximize flexible
modeling and collaboration
• Streamline engineering efforts and extend 3D models
outside of engineering with unique MBD (model-based
design) technology to easily adopt 3D drawings

CONCLUSION
Joining the SOLIDWORKS Community means access to
these benefits:
• The largest pool of trained engineering talent
• The largest network of suppliers and talent
• Technology that will meet design needs now and for the future
*Tech-Clarity, Are You Changing CAD Tools?

Our 3DEXPERIENCE® platform powers our brand applications, serving 12 industries, and provides
a rich portfolio of industry solution experiences.
Dassault Systèmes, the 3DEXPERIENCE® Company, provides business and people with virtual universes to imagine sustainable innovations. Its
world-leading solutions transform the way products are designed, produced, and supported. Dassault Systèmes’ collaborative solutions foster social
innovation, expanding possibilities for the virtual world to improve the real world. The group brings value to over 190,000 customers of all sizes in all
industries in more than 140 countries. For more information, visit www.3ds.com.
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—Michelle Boucher, Tech-Clarity

