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Company Overview

Computer-aided design (CAD) touches most everything you do. Your toothbrush, your comb, your coffee maker, your car, your computer monitor, and the chair in your office. An engineer used CAD to design the spring that makes the point pop out of your ballpoint pen. A team of engineers used it to design the enormous boiler system in the power plant that supplies electricity to your home and office. 

CAD affects so much in our lives because it helps engineers and designers quickly create designs used in production, which gets their products on the shelves faster than manual drafting. Jon Hirschtick founded SolidWorks to make that process easier. He recruited a team of engineers in 1993 to build a company that developed 3D CAD software that was easy to use. They developed the first 3D CAD technology that ran on an intuitive Windows platform, didn’t require expensive hardware and software to operate, and didn’t cost a fortune. They provided users with an accessible, easy-to-learn-and-use CAD package that filled the market void between expensive products and low-cost, barely functional software. Hirschtick’s original team developed and released SolidWorks® software by the end of 1995. Within two months, it was already winning industry-wide accolades for establishing a new benchmark for ease of use. 

Since then the team’s startup became the leading supplier of 3D CAD technology, which gives teams intuitive, high-performing tools to design better products. SolidWorks has the most worldwide users in production, the highest customer satisfaction, the deepest penetration into educational institutions (over 14,500) globally, and the largest number of integrated partner applications on the mainstream market. SolidWorks software has achieved these goals because it helps engineers be more productive than before, while designing more innovative products that make their companies more successful.
“One consistent theme throughout the company’s history has been to respond to users’ needs,” said Hirschtick, now a member of the company’s board of directors and a group executive at parent company Dassault Systèmes. “Since the founding of the company in 1993, we have focused on making engineers’ jobs easier and faster. With SolidWorks, users can typically learn the software in a couple of hours and begin designing complex products in a matter of days. SolidWorks allows them to focus on the designs, not the software.”

Right place, right time

SolidWorks software hit the market at the right time. CAD technology has been around for more than 30 years, and each stage of its evolution has further simplified engineers’ jobs. It started with rudimentary command-driven technology on UNIX workstations, progressed to on-screen complex 2D designs, then transitioned to Windows-based 3D solid modeling with SolidWorks. Engineers now spend much less time worrying about how to use the technology to create a design, and more time actually designing products.

Before SolidWorks, the industry was starved for a comprehensive software package that married 3D solid modeling with a desktop program’s ease of use. SolidWorks met that need. As sales began to soar, Hirschtick brought on longtime mechanical engineering industry veteran John McEleney to usher the company into Asian markets in 1996. McEleney established SolidWorks in Asia and spearheaded the company’s Solution Partner Program, which has grown to include more than 700 partners. 
These vendors’ products integrate with SolidWorks core modeling software, SolidWorks 2009, to give engineers specialized tools for designing everything from plastic bottle caps to electric submarine vehicles. McEleney also helped create the industry licensing paradigm by establishing the first subscription-based service offered by a CAD vendor. Now a more than $90 million recurring revenue stream, SolidWorks Subscription Services protects companies’ design software investments by giving them major upgrades, comprehensive hotline support, and 24x7 access to the latest enhancements, downloads, technical tips, and a private model library. 

Success breeds success

The company’s rapidly growing customer base and continuous product innovation long ago established it as a strong competitor in the CAD market. The market noticed, and global product lifecycle technology giant Dassault Systèmes S.A. (Nasdaq: DASTY, Euronext Paris: #13065, DSY.PA) acquired SolidWorks for $310 million in stock in June of 1997. Dassault’s formula for SolidWorks’ continued success is to let it maintain the strategy and the momentum that built the company. As CEO from 2001 through June of 2007, McEleney kept the company and its products on a meteoric path. Revenue has grown from $28 million in 1997 to $350 million in 2007. In addition, SolidWorks, now branded as Dassault Systèmes SolidWorks Corp. (DS SolidWorks), has become the fastest growing company in the Dassault family, having grown from two percent of Dassault’s revenue at the time of the acquisition to more than 20 percent today. 
Current CEO Jeff Ray joined the company in 2003 as COO to help expand DS SolidWorks’ sales, distribution, and marketing infrastructure. In four years, Ray saw sales and global licenses reach all-time highs, and the products became even more intelligent, enabling customers to push conventional design limits. 

Now the pacesetter for mainstream 3D CAD, SolidWorks software has nearly 800,000 users at over 105,000 locations in over 100 countries around the world. SolidWorks has also set benchmarks for penetration into the global education market. Every year, more than one million students at over 14,500 educational institutions worldwide graduate with SolidWorks training. Moreover, SolidWorks has consistently ranked as the 3D technology experience that employers seek most in job postings on Monster.com, the most popular employment Web site. 
Some of the company’s key products include SolidWorks Professional, SolidWorks Premium, SolidWorks 2009, SolidWorks Simulation, SolidWorks Motion, SolidWorks Flow Simulation, SolidWorks Enterprise PDM, SolidWorks Workgroup PDM, 3DVIA Composer, SolidWorks eDrawings®, and 3D PartStream.NET®. DS SolidWorks’ innovative industry contributions include: the SolidWorks Intelligent Feature Technology (SWIFT), the first CAD tool to automatically find and fix 3D CAD’s toughest challenges, enabling every user to become expert engineers; SupplierSource (formerly the SolidWorks Manufacturing Network), a free Internet directory that helps companies shorten their product time to market; SolidWorks 3D Skills Program, a broad initiative to give designers and engineers an opportunity to learn 3D CAD skills; and 3D ContentCentral®, a free online directory of downloadable, 3D mechanical design parts.
DS SolidWorks is the only vendor that has specifically focused its efforts on developing tools that meets designers’ needs. Consequently, it has created countless product innovations and established a proven set of products that customers in a broad range of industries have embraced. 

Ray intends to build on the company’s successes, including everything from making the software easier to use to expanding its humanitarian work bringing CAD and engineering tools and skills to Third World countries.
“DS SolidWorks continues to grow at a phenomenal rate due in large part to the commitment of our employees, our resellers, our partners, and our customers,” said Ray. “We’re going to continue to fuel that commitment and growth by delivering the software our customers depend on every day to design better products.”
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